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Resources

Identify the problem
Adapt knowledge to the local context 
Assess barriers and facilitators to
knowledge use
Select, tailor, and implement interventions
Monitor knowledge use 
Evaluate outcomes
Sustain knowledge use     
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Clinical & Population
Health Outcomes
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Knowledge to action

Generate awareness.     .    share knowledge.     
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increase knowledge/awareness
inform decision-making
inform future research
inform/change attitudes
inform/change behaviour
inform/change policy
inform/change practice
inform/change technology
other: __________
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Healthcare professionals
Decision makers
Members of the public

Other: _________

ACTIVITIES
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Conference presentations
 Publications (open-access
journal)
Web-based activities (e.g.
[public facing website,
podcasts, etc.)

Adapt knowledge for use
Identify barriers/supports to the use of
findings
Tailor messages and interventions to
promote the use
Monitor knowledge use
Evaluate outcomes
Ensure sustainability
Other: _____________

You will work with your target audience to:Patient decision-support aids
Printable Infographics
Events (conferences, webinars) 
Courses (continuing medical education)
Interactive small group meeting/workshop
Plain Language Recommendations
Reminders (e.g. electronic reminders in
patient files)
Social media marketing (e.g. Facebook,
Twitter)
Other: _______

Knowledge Mobilization (KM) Framework
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Graphic designer
Knowledge broker 
KT specialist 
Public relations/marketing specialist
Writer/editor/copy editor
Consumables
Other: _________________

Media development and releases
Production/printing
Travel costs
Web-related costs (website development/maintenance)
Workshops/meetings/networking costs
Other: ____________________

Personnel

MaterialsR
e

so
ur

ce
s

Increased reach (# requested, distributed, downloaded)
Increased use (# of people that intend to use, # of people using to improve
practice)
Increased usefulness (# satisfied, # gained knowledge)
 Increased partnerships (# of products created with partners, # of
collaborations))
Increased knowledge, attitude, and/or system change
Other: __________
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Examples may include but are not
limited to:

Number of PCC symptoms (e.g.
cough, chest pain, wheezing, smell,
taste, headache, depression,
anxiety)
 COVID-19 vaccine uptake
Fewer long-term health impacts
Increased shared decision-making 


